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Geography
LEARNING JOURNEY

Wider Curriculum

How is Geography 
relevant in 
today’s world?

How is Geography 
relevant in 
today’s world?

In what ways do people 
interact with extreme 
environments?
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Beautiful?

Can humans 
save coral reefs? 
Can humans 
save coral reefs? 
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not all 
equally rich?
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(fieldwork in the school 
grounds investigating flooding 
and the school environment)  
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Peak District 
National Park). 
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Progression Exam
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changes to the UK economy
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Component 3 Exam
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Issue 
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Issue 
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Component 1 
Learning Aim A - Demonstrate an understanding of the UK travel and tourism industry 
Learning Aim B - Explore popular visitor destinations

Component 1 
Learning Aim A - Demonstrate an understanding of the UK travel and tourism industry 
Learning Aim B - Explore popular visitor destinations

Component 2 
Learning Aim A - Demonstrate an understanding of how 
organisations identify customer needs and travel and tourism trends
Learning Aim B - Recognise how the needs and preferences of travel 
and tourism customers are met

Component 2 
Learning Aim A - Demonstrate an understanding of how 
organisations identify customer needs and travel and tourism trends
Learning Aim B - Recognise how the needs and preferences of travel 
and tourism customers are met

Component 3 
Learning Aim A - Factors that influence global travel and tourism
Learning Aim B - Impact of travel and tourism and sustainability
Learning Aim C - Destination management

Component 3 
Learning Aim A - Factors that influence global travel and tourism
Learning Aim B - Impact of travel and tourism and sustainability
Learning Aim C - Destination management

Changing Economic World 
– global development 
Changing Economic World 
– global development 

The Challenge of Resource Management The Challenge of Resource Management Component 2 continues 
Learning Aim A - Demonstrate an understanding of how 
organisations identify customer needs and travel and tourism trends
Learning Aim B - Recognise how the needs and preferences 
of travel and tourism customers are met

Component 2 continues 
Learning Aim A - Demonstrate an understanding of how 
organisations identify customer needs and travel and tourism trends
Learning Aim B - Recognise how the needs and preferences 
of travel and tourism customers are met
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